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$350.8 $1.64 30.1k 214 0.71%
Make any drink a CBD  https://tanasi.com/coll 06/11/2021 06/16/2021 Achlive  $165.74 $1.564 15,174 106 0.70%
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Outbrain

Image Best Practices
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Suggested Headlines

e Seniors Notice 5 Surprising Benefits of CBD
o https://tanasi.com/blog/cbd-benefits-for-seniors/
e Appetite vs. Hunger, the Important Distinction
o https:;/tanasi.com/blog/cbd-appetite-suppressant
e 5 Ways to Treat Plantar Fasciitis
o https://tanasi.com/blog/cbd-for-plantar-fasciitis/
e New Ways to Fight Inflammation, Uncovered Through University Research
o https://tanasi.com/blog/does-cbd-help-inflammation/
e The Dangers of Chronic Joint Pain
o https://tanasicom/blog/cbd-for-joint-pain/
e 4 Simple Tips to Combat Anxiety, New Research / Can CBD Help with Anxiety?
o https:/tanasi.com/blog/can-cbd-help-with-anxiety/
e One thing Never to Do While Breastfeeding
o https://tanasi.com/blog/cbd-and-breastfeeding/
e |sthis CBD's Greatest Single Benefit?
o https://tanasi.com/blog/cbd-for-pain-relief/
e Are Our Neurotransmitters the Key to Understanding Pain Relief
o https://tanasi.com/blog/best-cbd-for-pain-relief/
e Is An Endocannabinoid Deficiency Causing Your Anxiety?
o https://tanasi.com/blog/cbd-effects-on-anxiety/



https://tanasi.com/blog/cbd-benefits-for-seniors/
https://tanasi.com/blog/cbd-appetite-suppressant/
https://tanasi.com/blog/cbd-for-plantar-fasciitis/
https://tanasi.com/blog/does-cbd-help-inflammation/
https://tanasi.com/blog/cbd-for-joint-pain/
https://tanasi.com/blog/can-cbd-help-with-anxiety/
https://tanasi.com/blog/cbd-and-breastfeeding/
https://tanasi.com/blog/cbd-for-pain-relief/
https://tanasi.com/blog/best-cbd-for-pain-relief/
https://tanasi.com/blog/cbd-effects-on-anxiety/

Outbrain

Suggested Headlines

CBD vs Wine — Which Relaxes You Better?
o https://tanasi.com/blog/cbd-benefits-for-seniors/
Could CBD Be Your Secret Weapon in the Gym?
o  https:/tanasi.com/blog/cbd-and-muscle-recovery/
o https://tanasi.com/blog/cbd-pre-workout/
Scientist Discovers Natural Way to Treat Chronic Conditions
Forget Everything You Know About CBD (CBDa plug)
#1 Reason Your CBD Isn't Working as Expected
New Research Proves the Effectiveness of a Specific CBD Variety
Patent-Pending CBDa Makes Regular CBD Obsolete

Ill VENTURES



https://tanasi.com/blog/cbd-benefits-for-seniors/
https://tanasi.com/blog/cbd-and-muscle-recovery/
https://tanasi.com/blog/cbd-pre-workout/

Native Advertising Next 111

! N
e Align on 3 suggested Ad groups to move forward with:
o Repurpose existing blogs and create new pages
m  Remove remove blog links and everything on the right-hand side), leaving just the
text and regular nav. Bar in place.
m  Remove the outbound links and add “sources” to the bottom of the article instead
Insert more product links through the article
m  Addinina plug to the “why us” into the conclusion
e Here at Tanasi, we've made it our mission to create the highest quality,
scientifically-validated hemp extract products that support people’s overall
wellness.

e Notall CBD is the Same
o  Ourunique, patent-pending CBD+CBDa formulation helps unlock the body's

full potential, learn more about our difference here (link).

#1 - Is this CBD’s Greatest Single Benefit? (try 3 options)
o https://tanasi.com/blog/cbd-for-pain-relief/
o Edits:
m Cuttheintro out and start blog @ “CBD for Pain Relief” header
m Change CBD creams link to our “Shop - topicals” page
m Add asentence around the types and link out to “rub,” “lotion,” and “salve” pages
with a bit of info to explain the merits of each.



https://tanasi.com/blog/cbd-for-pain-relief/

Native Advertising Next |l|
Steps

e #2-CBD vs Wine - Which Relaxes You Better?
o https://tanasi.com/blog/cbd-vs-wine/

o Edits:
m Add a sentence at the end about ways to consume CBD for relaxation benefits,
general dosage guidelines and expectations, with a link out to each product
category (tinctures, pill, water soluble)

e #3- IsYour Anxiety Caused by this Deficiency?

o  https://tanasi.com/blog/cbd-effects-on-anxiety/

o Start text here - "How CBD Effects on Anxiety Work”

o Change headline to “Is An Endocannabinoid Deficiency Causing Your Anxiety?”

o Can we insert a clickable product row after this paragraph - “CBD can actually augment
this shortage and ultimately restore the balance. This is by promoting the release of more
cannabinoids and inhibiting the overstimulation of the CB1 receptor.”

o  Add asentence at the end about ways to consume CBD for the benefit of reducing
anxiety, general dosage guidelines and expectations, with a link out to each product
category (tinctures, pill, water soluble)



https://tanasi.com/blog/cbd-vs-wine/
https://tanasi.com/blog/cbd-effects-on-anxiety/

Native Advertising Next ||”
Steps

https://tanasi.com/Ip/cbd-and-pain-relief/
https://tanasi.com/Ip/cbd-vs-wine/
https://tanasi.com/Ip/the-cbd-effects/



https://tanasi.com/lp/cbd-and-pain-relief/
https://tanasi.com/lp/cbd-vs-wine/
https://tanasi.com/lp/the-cbd-effects/
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1. Digital Channel Review

Paid
Website
Email

Social
SEO / Technical

Audit Components

O O O O O

2. Insights & Recommendations

3. Next Steps



Analytics Review
Paid



Google Campalgns Jan 1, 2020 - Apr 20, 2021 I“I o

Clicks ¥ Impressions ¥ Avg. CPC Cost
10.2K 2.25M $1.32 $13.5K
5K 1.1M
2.5K 550K
0 = 0

Jan 2020 Apr 2021




Google Campaigns

Jan 1, 2020 - Apr 20, 2021

VENTURES

i G T s

Recommendations et m =
AUTO-APPLY CARDS TABLE DOWNLOAD
6 2 7 0 Your optimization score @
A7 . .
Improve your score by following the recommendations below
» Repairs Bidding & budgets +21% Keywords & targeting +17%
Top recommendation for you: [Q Use targeting expansion] +16.6% :

[ T, Finish setting up conversion tracking ] +20.7% '

Finish setting up conversion tracking by making sure your
conversion actions are successfully reporting conversions

Recommended because you've added a conversion action, but no conversions are
currently being reported

VIEW RECOMMENDATION

Reach additional customers at a similar cost per conversion

Recommended because your Display Network ads can reach a larger audience with
targeting expansion (2

VIEW RECOMMENDATION APPLY

9,  Add products to your Shopping campaigns s

You have campaigns that can't serve. Fix this by adding products to
your campaigns.

Recommended because you have Shopping campaigns with no products @

VIEW RECOMMENDATION




Google Campaign PERTURES

Jan 1, 2020 - Apr 20, 2021
Ad Groups

Ad groups All time Dec 8,2010 — Apr 20, 2021 v
— = o
e Y  Ad group status: All but removed  ADD FILTER Q = m m ¥ T v
SEARCH SEGMENT COLUMNS REPORTS DOWNLOAD EXPAND MORE

D [ ] Ad group Campaign Status ma?(_efé’:g Ad group type Impr.  Interactions Interac:latz: Avg. cost Cost  Conversion: Ccoosr:v/.
Shopping - e : o $3.68 Shopping - 492

0O e Gafe Products Tanasi - Shopping Eligible (enhanced) Produict 129,090 Slicks 0.38% $2.87 $1,414.25 38.00 $37.22
Display -
Retargeting - : X 2 s _ N 105

O e Tanasi.com Display - Retargeting Eligible Display 80,561 clicks 0.13% $4.21 $441.82 12.00 $36.82
Audience
Display -
Retargeting - ; 5 : . — i 123 -

D 5] Tanasi Life Display - Retargeting Eligible Display 74,953 clicks 0.16% $4.11 $505.60 1.00 $505.60

Audience




Google Campaign PERTURES

Jan 1, 2020 - Apr 20, 2021

Audiences

Alltime Dec 8,2010 - Apr 20, 2021 v

Audiences
— — .
Y ADD FILTER Q - m L L : v
SEARCH SEGMENT COLUMNS DOWNLOAD EXPAND MORE
D [ J Audience Type Status Conversions  Cost/ conv. ' Clicks Impr. CTR Avg. CPC Cost Conv. rate
All Users Website ligibl 1 $4 1 24 1 $4.4 $4 91
D) @  Too smalltotarget for the Display Network visitors Fllgble o0 so63 0| 82 o10% “ so63 oo
O e All Users y::jr“: Eligible 0.00 $0.00 13 6,751 0.19% $1.46 $18.97 0.00%
Targeting expansion Boost reach by letting Google find high-performing audiences. Learn more S
Added reach (weekly estimate)
Campaigns like yours often see 180K more impressions with targeting expansion turned on
off @ More reach
e e e e N e e S s S W e R S
Targeting

~ Define who should see your ads and where they should appear, and get performance reports. You'll have the option to adjust bids in the reporting tables. Learn more

1 Targeted
Audiences v
All Users, All Users
Demographics Gender Age Parental status Household income o
Any Any Any Any
Placements Excluded o

surrenderat20.net + 158 more




Google Campaign PERTURES

Jan 1, 2020 - Apr 20, 2021

Keywords
)

D Search term Match type Added/Excluded Campaign Ad group Impr. J Interact Interac:ia(:: Avg. cost Cost = Conversion: C;;sr: v/ Conv. rate
Total: Search terms (@ 153,361 cslfj(i 3.48% $1.99 $10,635.05 131.00 $81.16 2.46%
Tanasi - Shopping: Al
[ ginseng Exact match None s Safe 12,270 " 0.33% $2.55 $104.42 2.00 $52.21 4.88%
Shopping Products clicks
Tanasi - Shopping - 17
D panax ginseng Exact match None ] Safe 3,263 " 0.52% $3.27 $55.62 0.00 $0.00 0.00%
Shopping ProaAUGts clicks
Tanasi - Shopping: 14
[[] cbdsalve Exact match None Shopping Safe 663 clicks 2.11% $2.49 $34.81 2.00 $17.41 14.29%
Products
Tanasi - Shoppings 12,
[] redginseng Exact match None it Safe 1,994 e Ticks 0.60% $2.96 $35.54 0.00 $0.00 0.00%
Products
Tanasi - Shopping - 6
D korean red ginseng Exact match None Shopping Safe 644 clicks 0.93% $3.73 $22.38 0.00 $0.00 0.00%
Products
Tanasi - Shopping - 5
[ ginger extract Exact match None Shopping Safe 86 dlicike 5.81% $2.73 $13.65 0.00 $0.00 0.00%
Products
Tanasi - Shopping;: 4
] hemp Exact match None . Safe 1,403 ) 0.29% $3.08 $12.32 0.00 $0.00 0.00%
Shopping Products clicks
Tanasi - Shopping;* 3
D cbd body lotion Exact match None Shopping Safe 62 clicks 4.84% $3.59 $10.78 0.00 $0.00 0.00%
Products
Tanasi - Shopping -
D ginger pills Exact match None Shopping Safe 49 clicks 6.12% $3.62 $10.87 0.00 $0.00 0.00%
Products
Tanasi - Shopping - 3
[0  ginseng complex Exact match None Shopping Safe 120 dlicia 2.50% $3.32 $9.95 0.00 $0.00 0.00%
Products
Tanasi - Shopping - 3
D hemp oil Exact match None % Safe 556 & 0.54% $3.02 $9.07 0.00 $0.00 0.00%
Shopping Products clicks
Tanasi - Shopping - 3
[] korean ginseng Exact match None SHopbing Safe 608 clicks 0.49% $2.71 $8.12 0.00 $0.00 0.00%
Products




Native Campaign I PENTIRES

Tab2@la Feed

FREE CBD

New in 2021 CBD Muscle + Joint Relief Rub

Tanasi | Sponsored

University developed CBD is being given away

Tanasi | Sponsored




Paid Media |"|

e Google Ads
o Consider audience refinement on display ads
o Enable targeting expansion to reach new users
o Connect GA and Google Ads with “goals” to measure conversions
o Optimize keywords, by adding “searched phrases” and negative keywords




Paid Media Il”

A Note On Restrictions

o Facebook

m Today, the only CBD ads Facebook will approve are ads for CBD topicals, a
policy change that was MADE IN 2019 (previously, topicals were banned too).
m See also: IVYSIDE CBD ADVERTISING CASE STUDY

o Google Ads
m  Again, though hemp-derived CBD is legal and does not fit the definitions
above, Google rejects all text search ads that refer to CBD.

m  What Google does allow are ads for hemp-derived CBD products that rely
exclusively on hemp keywords.

m See also: SEO BEST PRACTICES FOR CBD COMPANIES

o https://programetrix.com/programetrix-blog/cannabis-cbd/cbd-search-and-social
-ad-approval/



https://digiday.com/marketing/facebook-tweaking-policy-cbd-ads/
https://programetrix.com/case-studies/ivyside-cbd-case-study/
https://programetrix.com/programetrix-blog/cannabis-cbd/seo-tips-for-cbd-brands/

Paid Media I"Ivmum

A Note On Restrictions

o Outside of the CGoogle Display Network, there is a range of platforms available to
advertisers looking to access display inventory on websites that will allow
CBD-related ads to run on their sites.One platform clearly capitalizing on the
current restrictions placed on CBD ads is FieldTest.

e LEAD GEN OVERALL
o Areas to Explore/Expand
m Influencers/Affiliates
m Podcasts
m PR/media relations
m Partnerships - events, retail



https://www.searchenginejournal.com/google-display-network-settings-maximize-ad-spend/280617/
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Website - Traffic Analysis



Traffic Sources

Jan 1,2021 - Apr 19,2021 ~

Acquisition Behavior Conversions eCommerce ¥
Default Channel Grouping
Pages / Session Avg. Sessi E Transactions
Users ¥ New Users Sessions Bounce Rate Diiration Conversion Rate Revenue

78,975 78,274 93,406 81.04% 1.56 00:01:07 1.57% 1,462 $64,756.86
% of Total % of Total % of Total Avg for View: Avg for View: Avg for View Avg for View: 1.57% % of Total % of Total: 100.00%
100.00% (78,975) 100.05% (78,235) 100.00% (93,406) 81.04% (0.00%) 1.56 (0.00%) 00:01:07 (0.00%) (0.00%) 100.00% (1,462) ($64,756.86)
Organic Search 59,663 (74.68%) 59,336 (75.81%) 66,934 (71.66%) 86.88% 1.31 00:00:56 0.48% 318 (21.75%) | $18,888.46 (29.17%)
Direct 11,099 (13.89%) | 10,871 (13.89%) | 13,375 (14.32%) 72.46% 1.92 00:01:16 2.56% 342 (23.39%) $9,198.99 (14.21%)
Referral 4,097 (5.13%) 3,789 (4.84%) 4,991 (5.34%) 70.47% 1.98 00:01:11 3.55% 177 (12.11%) $3,318.20 (5.12%)
Email 2,654 (3.32%) 2,117 (2.70%) 5,406 (5.79%) 47.76% 3.05 00:03:04 9.79% 529 (36.18%) | $32,472.04 (50.14%)
Social 2,143 (2.68%) 1,981 (2.53%) 2,287 (2.45%) 65.81% 2.19 00:01:01 3.85% 88 (6.02%) $567.95 (0.88%)
(Other) 118 (0.15%) 86 (0.11%) 276 (0.30%) 51.09% 292 00:02:45 2.90% 8 (0.55%) $311.22 (0.48%)
Paid Search 89 (0.11%) 63 (0.08%) 104 (0.11%) 73.08% 2.20 00:01:48 0.00% 0 (0.00%) $0.00 (0.00%)

Display 31 (0.04%) 31 (0.04%) 33 (0.04%) 87.88% 1.12 00:00:03 0.00% 0 (0.00%) $0.00 (0.00%)




Revenue by Source

Jan 1,2021 - Apr 19, 2021 ~

Conversions eCommerce ¥

VENTURES

$64,756.86

435

Acquisition Behavior
Source / Medium
Users ¥ NewUsers Sessions Bounce Rate
78 975 78 274 93 406 81 04°/o
100.00% (78,9 :

google / organic 52,775 (65.59%) | 52,464 (67.02 59,086 (63 26%) 86.93%
(direct) / (none) 11,099 (13.79%) 10,871 (1329 13,375 (14.32%) 72.46%
bing / organic 2,750 (3.42%) 2,720 (347 3,078 (3.30%) 85.02%
duckduckgo / organic 2,252 (2.80%) 2,244 (287 2,557 (2.74%) 88.27%
tanasi-com.cdn.ampproject.org / 1,837 (228%) | 1,811 (231%) | 1965 (210%) 77.81%
referral
yahoo / organic 1,624 (2.02%) 1,611 (206 1,872 (200%) 86.06%
m.facebook.com / referral 1375 (1.71%) 1,353 (1.73 1,434 (154%) 64.71%
taboola / referral 942 (1.17%) 827 (1.06 1,392 (1.49%) 85.06%
Free CBD / email 937 (1.16%) 708 (090 1,654 (1.77%) 53.99%
Daily Send 2.2 / email 593 (0.74%) 457 (0se 954 (1.02%) 47.06%

279 (19.08% [ $16,660.50 (2573%)

Pages / Avg. Sessi S mesrisel=eiis Transactions

1.56 1.57% 1,462
fiey Avg for View: 1.57% % of Total
( (0.00%) | 100.00% (1,462)
1.31 0.47%
1.92 00:01:16 ' 2.56% 342 (23.39%)
1.36 00:01:08 0.71% 22 (1.50%)
1.28 00:01:05 0.39% 10 (0.68%)
1.65 00:00:58 1.12% 22 (1.50%)
1.28 00:01:08 0.32% 6 (04
223 00:00:57 411% 59 (4.04%)
1.28 00:00:35 0.14% 2 (o1
2.60 00:02:33 5.99% 99 (6.77%)
3.06 00:02:39 » 9.54% 91 (6.22%)

% of Tclal 100.00%

$9,198.99 (14.21%)
$1,070.78 (1.65%)
$765.02 (1.18%)
$1,199.93 (1.85%)
$333.16 (0.51%)
$101.86 (0.16%)
$98.76 (0.15%)
$6,608.36 (10.20%)

$6,566.10 (10.14%)




10.

1.

12.

User Behavior - page views

Page path level 2

QoD OoLQoLoDLQ

o oo

/blog/

/product/
Jour-products/

/

/checkout/
/collections/
/free-480mg-drink-concentrate-for-new-customers/
/free-salve-signup/
Jeart/
/refer-a-friend/
Jour-story/

/science/

Pageviews

¥ Unique Pageviews

144,429

% of Total: 99.16% (145,657)

73,123 (50.63%)

21,088 (14.60%)

10,834
6,819
6,315
6,062
3,549
1,098

889
632
449

368

(7.50%)

(4.72%)

(4.37%)

(4.20%)

(2.46%)

(0.76%)

(0.62%)

(0.44%)

(0.31%)

(0.25%)

123,322

% of Total: 99.61% (123,806)

68,761 (5576%)

14,933 (12.11%)

7,597
5146
4986
4,466
2,692

960

737

532

{6.16%)

(0.78%)

(0.60%)

(0.43%)

Jan 1,2021 - Apr 19,2021 ~

Avg. Time on Page

00:02:01

Avg for View: 00:02:00 (0.7

00:04:40
00:01:08
00:01:17
00:01:17
00:02:06
00:00:48
00:00:28 »
00:02:28
00:00:39
00:01:40
00:00:58

00:01:36

Bounce Rate

81.10%

B8

Avg for View: 81.04¢

35.87%
55.13%
43.14% »
85.06%
53.49%
59.09%
37.27%

60.19%

VENTURES

% Exit

64.48%

Avg for View: 64.11% (0.58%)
84.23%
37.85%
37.13%
37.98%
46.33%
23.79%
42.01%
80.87%
33.63%
33.54%
34.30%

35.05%




10.

Behavior - Page Depth

Jan 1, 2021 - Apr 19, 2021 +

VENTURES

Page path level 2 Pageviews V¥ Unique Pageviews Avg. Time on Page Bounce Rate % Exit

159,226 136,433 00:02:03 81.37% 64.90%
% of Total: 99.09% (160,692) % of Total: 99.54% (137,070) Avg for View: 00:02:02 (0.78%) Avg for View: 81.30% (0.09%) Avg for View: 64.53% (0.58%)

% /blog/ 82,581 (51.86%) 77,639 (56.91%) 00:04:37 88.85% 84.11%]
1 /product/ 22,698 (14.26%) 16,277 (11.93%) 00:01:10 72.03% 38.88%
[ /our-products/ 11,968 (7.52%) 8,418 (6.17%) 00:01:15 55.00% 37.27%
i 7,472 (4.69%) 5,638 (1.13%) 00:01:18 41.14% 37.82%
1 /checkout/ 6,620 (4.16%) 5227 (3.83%) 00:02:06 35.61% 46.36%
23 /collections/ 6,570 (4.13%) 4869 (3.57%) 00:00:47 55.38% 23.67%
(| /free-480mg-drink-concentrate-for-new-customers/ 3,549 (2.23%) 2,692 (1.97%) 00:00:28 43.14% 42.01%
| /free-salve-signup/ 1,401 (0.88%) 1,234 (0.90%) 00:02:32 85.84% 81.58%
0 scary/ 936 (0.59%) 784 (0.57%) 00:00:38 54.61% 34.83%
1 /refer-a-friend/ 681 (0.43%) 575 (0.42%) 00:01:41 57.97% 33.04%




VENTURES

Ecommerce Overview

Jan 1,2021 - Apr 19, 2021 .
OO All U_sers + Add Segment Compare to: Sep 14, 2020 - Dec 31, 2020
+0.00% Sessions
Overview

Revenue ~ | VS.| Ecommerce ConversionRate ~ Hourly Day Week Month

Jan 1,2021 - Apr 19,2021: @ Revenue Ecommerce Conversion Rate
Sep 14, 2020 - Dec 31,2020: ® Revenue Ecommerce Conversion Rate

$6,000.00 30.00%
$4.,000.00 20.00%
e /\ /\/\ /-Mo/w%
-5“\‘”—'\/\/\\2/ AT SAVESEN S VAAW NG )\
February 2021 March 2021 April 2021

Revenue & Conversion Rate Transactions

Revenue Ecommerce Conversion Rate Transactions Avg. Order Value

0, 0, ) )
-38.92% -72.54% -75.59% 150.24%
$64,756.86 vs $106,024.40 1.57% vs 5.70% 1,462 vs 5990 $44.29 vs $17.70

ahocc kb sk an | acak - oha s I W RN WU ) V0 PPN RV SV W




Shopping - Behavior Analysis II:””“"”s

Jan 1,2021 - Apr 19,2021 ~

O All Users + Add Segment
100.00% Sessions

M sessions Shopping Progression M Abandonments

All Sessions Sessions with Product Views ~ Sessions with Add to Cart Sessions with Check-Out Sessions with Transactions

93,406 10,563 131% | 3,691 3,842 11k | 1,455

= l - —
No Shopping Activity No Cart Addition Cart Abandonment Check-Out Abandonment
81,248 8e.98% 7,610 o 484 e 2,609 67.91%



Goals

wp (direct)
2 12K

= google
= 491

= _m.facebook.com
= 357

wp Dally Sends 2.0
= 245

wp Free CBD
» 228

- .
2 1.2K

Add to Cart...oss Domain
3.6K

VENTURES

eCommerce ¥

Avg for Vie

v/ eCommerce
All Goals
Goal 1: Add to Cart - Cross Domain

Goal 2: Order Completed - Cross Domain




Website Analytics | [I |

e Traffic Sources
o Organic traffic represents a high overall percentage, bringing 75% of total
traffic, but it performs poorly
o Email and social traffic represent a very low percentage overall at only 6%
combined, they need to be a bigger driver in the mix

e Pageviews
o ‘Blog’ traffic has a high bounce rate, need to incorporate more CTAs
o "Our Story” and “Science” represent a tiny portion of visitors at only .5%
combined, consider incorporating this info throughout other pages or have
more CTAs to these sections with internal links




Website Analytics | "

e Conversions

o Ecommerce conversion rate is 1.57%, we would like to see that above 2%
m Need to improve the social trust/authority to improve conversion rates
m  Need to optimize Ul/UX within site to improve user flow

o Add exit modals and pop-ups that reinforce the “science”
m capture emails
m serve special offers
m encourage people to engage with content, such as blogs




Email MKTG



Performance | “ I

4/21- 4/21 Total Revenue: $271,661 Revenue from Klaviyo: $114,600 (42%)

Flows: $3,663 (1%) Campaigns: $110,938 (41%) $ / Recipient: $0.08




Performance

Sent At

4/19

415

412

4/9

477

4/5

4/3

33

Campaign

E112 - Spice Up Spring 2
E111- Spice up Spring 1

E110- Spend and Save FOMO
E109- Spend and Save 2
E108- Spend and Save 1
E107- Easter Sale FOMO
E106- Easter Sale E1

E105- Tanasi Values 2

Revenue
$212
$698
$1,350
$609
$866
$1,050
$687

$493

VENTURES

$ / Recipient
$0.02

$0.06

$012

$0.05

$0.08

$0.09

$0.06

$0.04




Performance

Flow

FOO1 - Welcome Series Email Sign-up - All lists
FO12 - Abandoned Cart 2.0

FO19 - Blog Pop V3

FO21 - Free Salve Signup Page

FOOS - Refunded Order

FO15 - Order Shipped (ShipStation) 2.0

FO14 - Processing Order- TY 2.0

FO022 - Taboola Free Salve

Revenue
$2,418
$851
$199
$60

$59

$47

$21

$7

VENTURES

$ / Recipient
$0M

$5.04

$1.69

$0.64

$0.21

$0.22

$0.10

$0.94




Email MKTG ||]|

@ Upsell/Cross Sell - Capsules Start Sending
Q Upsell/Cross Sell - Salve/Lotion Start Sending
Q Upsell/Cross Sell - Tinctures Start Sending
Q- Upsell/Cross Sell - Water Soluble Start Sending

Lists & Segments

«Prev | Page7 | Next »




VENTURES

Performance

Marketing Performance ©

All Time (Mar 2020 - Mar 2021) /ﬁ
Performance Indicator Status @ Your Value Percentile ©® 25th Percentile Median®© 75th Percentile
Open Rate A Fair 15.9% 44th 12.8% 17.0% 22.8%
Click Rate A Fair @ 0.98% 36th 0.79% 1.27% 213%
Click Through Rate A Fair 619% 33rd 5.44% 7.84% 1.2%
Conversion Rate A Fair @ 013% 44th 0.07% 015% 0.32%
Email Revenue Per Recipient A Fair $0.08 44th $0.04 $0.10 $0.22

—




VENTURES

Performance

| Campaign @ Open Rate Click Rate Ordered Pro...

E113- Earth Day Email
Edited on Apr 21, 2021 at 4:12 pm - Daily Send 2.2

E112 - Spice Up Spring 2 f \

17.7% 0.8% $187.95

Sent on Apr 19, 2021 at 10:00 am locally for all users - Daily Send 2.2 1980 recipients 90 recipients 6 recipients

| E111- Spice up Spring 1 191% 1.3% $644.39
Sent on Apr 15, 2021 at 9:45 am locally for all users - Daily Send 2.2 2155 recipients 150 recipients 14 recipients

] EMO- Spend and Save FOMO 16.8% 0.6% $1728.87
Sent on Apr 12, 2021 at 11:45 am - Daily Send 2.2 1898 recipients 63 recipients 10 recipients

[7] E109- Spend and Save 2 171% 0.5% $807.45
Sent on Apr 9, 2021 at 10:30 am - Daily Send 2.2 1945 recipients 61recipients 10 recipients
E108- Spend and Save 1 17.6% 0.5% $1,195.33
Sent on Apr 7, 2021 at 11:30 am - Daily Send 2.2 2000 recipients 52 recipients 9 recipients

| [E107- Easter Sale FOMO 16.7% 0.4% $1,085.67
Sent on Apr 5, 2021 at 9:30 am locally for all users - Daily Send 2.2 1936 recipients 50 recipients 12 recipients

| E106- Easter Sale E1 171% 0.4% $664.56
Sent on Apr 3, 2021 at 9:30 am locally for all users - Daily Send 2.2 1991 recipients 48 recipients 9 recipients

| E105- Tanasi Values 2 15.8% 0.5% $46672
Sent on Mar 31, 2021 at 10:30 am - Daily Send 2.2 1853 recipients 62 recipients 8 recipients

)
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VENTURES

SUBJECT
#Last Chance CBD+CBDa Sale &

SUBJECT
Spice up you Week $#IFREE CBD

SUBJECT
Did You See » » Our Free CBD Special

PREVIEW TEXT

Up to 30% off Sitewide @ Ending Soon

FROM / REPLY-TO
Tanasi <support@tanasi.com>

INCLUDED LISTS AND SEGMENTS
Daily Send 2.2 (11,350)

EXCLUDED LISTS AND SEGMENTS
Suppressed (9,160)

PREVIEW TEXT

Yes you read that correctly  Free CBD with any $5

purchase.

FROM / REPLY-TO
Tanasi <support@tanasi.com>

INCLUDED LISTS AND SEGMENTS
Daily Send 2.2 (11,314)

EXCLUDED LISTS AND SEGMENTS
Suppressed (9192)

PREVIEW TEXT

With any gk $5 purchase receive a FREE 350mg ...

FROM / REPLY-TO
Tanasi <support@tanasi.com>

INCLUDED LISTS AND SEGMENTS
Daily Send 2.2 (11,263)

EXCLUDED LISTS AND SEGMENTS
Suppressed (9,220)

TOTAL SENT
Sent to 11,300 recipients

TOTAL SENT
Sent to 11,277 recipients

TOTAL SENT
Sent to 11,218 recipients

PEOPLE SKIPPED
Suspicious Email

Smart Sending

SENT ON
April 12 at 11:45 a.m.

20
28

PEOPLE SKIPPED
Suspicious Email

Smart Sending

SENT ON
April 15 at 9:45 a.m. locally for all recipients

20

PEOPLE SKIPPED
Suspicious Email

Smart Sending

SENT ON
April 19 at 10:00 a.m. locally for all recipients

20
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Welcome To Healthy Living Rooted In Science 1) o i
(~Your Order Has Been Confirmed o =

Tanasl wpport@tanasi com wa ka2 kisyomul com
Tanast sspport@lanasi com wa ked2 Kanyomiel com mme >

mme -

tanasi tanasi

the tanasi difference

VENTURES
o 5% f Al ol Goes o Unvrsy Research

o Ful Spocrum CED + CB0A

tanasi

SHoP SCIENCE Ao SHOP SCIENCE BLOG

Welcome Aboard,

We believe cur name, tanasi is synonymous with our

slogan, "healthy living rooted in science.” Qur journey

begon with hemp rescarch under the 2014 Farm Bill, and
then we committed to a $2.5M grant to our University
partnar in 2016 with a mission lo take the CHD benefils

Thank you for your purchase!

Thiz email is to confirm your crder. that everyone loves to a whole new level, & we continue
Your order number is: 3 3 4
1717 1o believe in our products that launched in 2019 with all PLEASE NOTE USPS IS EXPERIENCING SIGNIFICANT ISSUES AND
of our customer reviews from people just like you DELIVERY TIMELINES ARE BEING IMPACTED.

Shipping AdcH Your Order Has Shipped!
Nicholas Skally

We've got scme good news!
PORTSMOUTH, NH 03801 US PCRTSMOUTH, NH 03801 US The items from your order #

31717/40809
= have now been shipped.

sHop SCIENCE 8LOG

tanasi-

—

Shop for Mom
-

Mother’s Day is May 9th this year ar.
itis right around the corner! Treat Mor
the gift of relaxation and relief with Tan
patent-pending CBD+CBDa formulc

Save 20% Off Sitewide & Shop for Mol
and if you get something for yourse
we won'ttell @ & @

fqnasi feofu re 20% off - 24 hour Sale

We are backin stock of our
favorite fincture, the

GOLD Full Spectrum CBD
Tincture 2400mg Hemp
Extract (80mg/mL).

AR R
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e Workflows
o Need to add “replenishment” and more upsell opportunities

o We need to do some A/B testing with “Flows” ... they need to be
contributing more $/recipient
o Enable Upsell/Cross sell flows

e Content
o Update and optimize graphics to match the email “theme” or purpose

m Forexample, the “Order Shipped” and “Order is Confirmed” email |
received has a large header with a misc. Collection of products
Leverage blog content for email mktg to balance promo offers
Add more educational, “why us” content into the sequences
Introduce fun, interactive content with surveys or quizzes




Email MKTG |[||

e Metrics

o Campaign “Open Rate” of 16%, would like to see that over 20% minimum
o Campaign “Click Rate"” is only .98%, would like to see 2x increase

e Segmentation
o Add a couple additional questions into the email signup so we can
personalize content
o Build customer loyalty with personalized “thank you” flows
o Customize distribution lists, depending on email content
o Way too many lists overall, need to simplify and customize by behavior




VENTURES

Email MKTG

Which types of emails have the highest click-

through rates? What are your company’s tactics for email marketing?

Not all email types are created (or clicked) equal.

O & o

Autoresponder Newsletter

Open rate Open rate Open rate
45.70% 34.80% 22.83%
Click-through rate Click-through rate Click-through rate
10.75% 6.56% 3.48%
Click-to-open rate Click-to-open rate Click-to-open rate
23.52% 18.85% 15.26% Message Subscriber Mobile Email Dynamic Other
personilization segmentation friendly emails automation content
Unsubscribe rate Unsubscribe rate Unsubscribe rate campaigns
0.58% 0.37% 0.21% ——
Spam rate Spam rate Spam rate
0.03% 0.02%

0.06%




I"I VENTURES

Insights & Recommendations



B d I" PENTURES
ran

e Messaging

o Email and Advertising is “Offer” and “Discount” based, how can we elevate
our band and “technology”?

e Social proof and authority

o Elevate reviews, testimonials, information about the “patent-pending”
formula, lab/purity certifications




Website

THREE STRENGTHS

Something for everyone.

Choose the strength that works best for you
or try them all with the Feals Flight.

600 MG 1200 MG
$74.95 $134.95
1200 MG
Best Seller
% & & & & 2255 Reviews

Our most popular product packs twice the amount of CBD in
the same conveniently sized bottle.

Learn More

$134.95 | Get Monthly & Save 30%

2400 MG
$244.95

FREE SHIPPING ON EVERY ORDER

Products ~ Membership What's CBD?  Stories

feals.

L8 8 8 & ¢

"One of the most effective
at calming my anxiety."

FASHIONISTA

"Every bottle is quality-tested
to the Nth degree."

BYRDIE

"This stuff definitely works."

6000+ 5-star reviews

Read more

VENTURES

Quality Help Login ﬂ]

"Designed to take the
guesswork out of dosage."

«CUT



Website VENTURES

THE BENEFITS

Feel balanced.

Helping people manage anxiety, pain, and sleeplessness

HAPPINESS GUARANTEE
Love it, or it’s on us.
Here's why we know you will.

‘ Try Feals risk-free

Free shipping and free returns

@ No fuzzy haze

Feel better and keep a clear head

6 All natural ingredients

Grown with care by US farmers

@ Ships all across the US

No prescription needed.
ANXIETY PAIN SLEEP

Ease your pain and Sleep tight and wake
soothe your joints. up refreshed.

Quiet your mind and
calm the storm.




Website ABOUTUS — I l-l | o

CBD YOU CAN TRUST

3 de‘ ADVISORY BOARD

CERTIFICATES OF ANALYSIS

N/ BORN IN NATURE. ) eXF NEWS
7 BACKED BY SCIENCE. RECENT FEATURES

&«

0DHE % BRoOSFoon»@:

C @ medterrachd.com

CBD PRODUCTS

BUNDLE AND SAVE

MEDTERRA ASSISTS

MEDTERRA CBD FOR DOGS Dr. Jeanette Jacknin

MEDTERRA CBD FOR CATS : ‘ Dermatologist, author, national
speaker, and consultant, with

MEDTERRA CBD WELLNESS expertise in holistic
dermatology, natural

MEDTERRA REVIEWS cosmeceuticals, and topical

STORE LOCATOR b‘ hemp and cannabinoids for
beauty and health...

REWARDS PROGRAM

—— ‘ 4 READ MORE




VENTURES

Charlotte's Web Chatbot

Hi! Welcome to Charlotte's Web Chatbot.
How can | help you?

What product is right for me?
What are the benefits of CBD?

Learn more about capsules, oil,
gummies, or topicals

—]
What product is best for my pet?

Track My Order
Save 10%

Contact Us

Was | helpful? 1fy !

Type here...

Have you tried Ochatbot?




VENTURES

Website

=EN~ Login / Register 'E L

‘fg P U R E OILS ~ CAPSULES TOPICALS GUMMIES SHOP ~ OUR STORY BLOG ~ CONTACT
K A N A

LAB REPORT

CERTIFICATE OF ANALYSIS We continually test our products for accuracy, cannabinoid profiles, and pesticides. Here is our latest

CUSTOMER REVIEWS 474 based on 100 reviews

Would recommend

Just ordered my 6th bottle. Thank you purekana for all your help and assistance. You guys really created an awesome product.

Susann 5 - 16 Apr 2021 - Repl;
- r * Re|
Burns P s




Website I VENTURES

Contact Us Track Your Order Wholesale Account @ =

;{ green roads Shop v Our Reviews Our Story Our Blog CBD University v Q search the store

Award-Winning CBD Products
Made forYQU  * * » * *

30,000+ 5-Star Reviews
5

This Year, Your
Wellness Comes First




Website VENTURES

P Nttt o el Cuamrws ¢
*CBDMEDIC ShopCBD - Explore~  CBD Blog
f?’ Revolutionary. SAFE.

f L 4 Hare pain recsved Grwie o Mt B Joe b bale Sy

Muscle & Joint Pain Arthritis

Pain Relief Ointment
Aches & Pain Relief Cream

Active Sport

Pain Relief Ointment
Pain Relief Spray

Foot & Ankle Pain
Active Sport Ointment

Pain Relief Ointment
Active Sport Stick

Pain Relief Stick Natural ngredents,

Acdvanced relef

1 i '
Back & Neck

Pain Relief Ointment

' |
Itch & Rash

Therapy Medicated Ointment

Eczema Acne

Therapy Medicated Ointm Treatment Medicated Cream

Our Tep Products

us




Website Recommendations |l“

e Homepage Layout
o Shorten page, removing individual product listings and focus on
navigating people by “need” and “ways to enjoy”
o Add additional headers to offer different messaging angles

e Product Page
o Add “people also bought” or “recommended items”
o Reorganize “"suggested use” and make it “live text” instead of an image

e ECommerce
o Add “subscribe and save” option for recurring orders
o Email tips/best practices post purchase




Website Recommendations |"|

e Product Category Pages
o Highlight the “Tanasi difference”, USPs of our formula, Benefits Icons, “your
timing is perfect” info from the bottom of the homepage

e Shop Nav

o Allow users to navigate by “need”, e.g. Calm, Relief, Rest
o Add filtering by price, size, type
o How are we organize by “mg” (potency) and size?




Website Recommendations |"|

e Our Story
o Add pictures of scientists, university where formulation and testing takes
place, bios of key executives
o Elevate the personal side of the story, why the company was created, not
just what it is “committed to”

e Science
o Reorder page to bring the “what'’s special about our CBD" up higher as
more of the focus of the page




Website Recommendations |"|

e Blog
o Add product CTAs within blogs

o Replace the “instagram” and “twitter” modules on the right panel and add

“featured products” and add “featured products” at the end, replacing the
“new customer offer”

Potentially limit the number of outbound links to other sites
o Add “email” sign up




I"I VENTORES

Offers, Sign-ups, Pop-ups



https://docs.google.com/document/d/1XSvqHXxFX7Pxm-tQ_kYQvEHfPRGogviPpjzm55HcwDE/edit?usp=sharing

FREE CBD Giveaway 11] B
Pop-up

@
When: after 15 seconds of viewing the site fq n a S I ™
® Where: HP or URL containing /blog/
® What's next: Free CBD X2 is our most successful form fill WG nt Free CB D?

(2.48k submissions this year.) We suggest allowing
former submitters to re-enter the giveaway. This offers
users a reason to come back to the site. Add a note of
re-eligibility on the thank you message, “you’ll be eligible
to enter again in 7 days”, “enter again next week”

Quick notes:

- The goal here is to gather emails and incentivise

customers to keep coming back.

- We should include a monthly social post with a CTA to Than k You
visit the site and enter to win.

Every Week, We Give Away 2 Prizes.

You Are Entered To Win




BLOG POP UP - FREE

CBD

When: after 15% scrolling on blog
Where: URL containing /blog/

What's next: The blog page, as well as the blog posts,
display the customer special on the top right of the page
- the fact that this pops up once having already seen the
same imagery and verbiage does not make it any more
enticing than when it's on the side of the site.
Additionally, the imagery on the popup seems clinical -
users are trained to dismiss this sort of ask for fear of a
scam. Replacing the product images with lifestyle
images could result in better engagement. See example.

I"l VENTURES

Free CBD Salve

new customer special

Experience the difference Tanasi CBD+CBDa makes!

Claim Your Free CBD Salve



https://www.canva.com/design/DAEuK29-Flc/jYCRtPQ9e7YnZ8DqZyA4qw/view?utm_content=DAEuK29-Flc&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink

50% off NEW CUSTOMER ””
OFFER

When: static offer

Where: bottom of a blog post

What's next: Other than updating the product images it think this offer looks

great and placement makes sense. Since product pages don't have offers on them

i would also have the offer pop up after scrolling through the products - 10 seconds
in.

. Gl
O/ off entire order , % -
50 /O new cusfomer special ) . | o Get Code

=" 3




EMAIL LIST SIGN UP 11 B

° When: static banner
° Where: bottom of HP

® What's next: On the HP this is the only way to opt in to the email list and it's on the
very bottom of the page. There is also no straightforward way of knowing what
you're signing up for. | think having the open field copy say join our email list or
enter email to subscribe might add some clarity. I'd even suggest having a
background image, to this alluding to an email opt-in/ savings. Copy/content
should be mirrored in social posts in which the CTA is to join the list.

*see example*

Sign-up and Save 15%



https://www.canva.com/design/DAEuLr3JAEE/uTRVCsfrtYijGKdrr6oeXA/view?utm_content=DAEuLr3JAEE&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink

UI/UX

TANASI SELF CARE
Slgn up

When: static embed
Where: /blog/

What's next: Because of the blog template and the previews being squares, this
box gets a little lost in the page. A solution could be to have it be the stand alone
box on the right of the page, replacing the fee salve offer.

Sign-up & Save:
Product Releases, Flash Sales,_m ‘

Seasonal Savings! tandsi

I

i
Enter your emai :

Subscribe




Blog Page Offer 1] B

When: top of page

Where: /blog/

What's next: The look and placement of this offer gives
off a "spam-ish” feel. I'd suggest removing the offer and
replacing it with the email sign up *see above*. I'd like
to see this as a pop up on this page (there are none

currently) after 5 seconds‘of scrolling. Thi§ WiII.heIp Free C B D SO Ive

keep the blog post organized by categories without .
new customer special

the break in between.

Claim Your FREE Salve



Offers/Forms Performance

SUBMITIONS PLACEMENT MESSAGE

Free CBD X2 V V

Claim Free Salve

X

E-mail List Sign up

X
X

Sign Up

X
X
v v
v
v

) 4

X
Tanasi Self Care

X

50% Off Sign Up




Blog Post Pages

Recommendations

Currently there are no popups when scrolling through the posts that
autoload, here are a few recommendations on how to improve that
experience:
e Remove claim free salve offer from the right of the page
e Switch blog layout to adhere to the ad [anding page feedback (the
content above the video)
e After scrolling through the first article implement a “join our email
list” pop up
e After the 3rd article loads (6-8min) have a claim your free salve pop
up
e Add ashop now button between articles

Additional User Experience Feedback
-The raw from IOI's Digital Marketing Specialist-

Ill VENTURES



https://tanasi.com/lp/cbd-and-pain-relief/
https://docs.google.com/spreadsheets/d/1lNNe_QgmPS3QEN63897BqhQzmfcnMOGIu0xaEdzJ_rA/edit?usp=sharing

Channel Audit

Social Media



Competitor Audiences

I"l VENTURES

Instagram Facebook Twitter

CBDMD 159,937 64,442 5859

Charlotte’s Web 76,743 48,658 9,435
Feals 351,898 4,816 366

Greenroads 57602 41,113 55

Medterra 56,259 9,510 1,789
Pure Kana 98,715 9,849 2,186
Tanasi Botanicals 2922 1062 200




CBDMD lll VENTURES

e Instagram: 159,937 Strengths: Weaknesses:
e Facebook: 64,442 e Wide array of athletes (UFC, e Lowengagement
e Twitter: 5859 Skateboarding, Golf, etc.)

e Fun brand voice

cbdMD
) ‘ @cbdmd_usa
cbdMD

MASSAGE 1L
006

Work, kids, cleaning, rent.
Responsibilities suck.
You need CBD.



https://www.instagram.com/p/CNJXYSQH2lU/
https://www.instagram.com/p/COF_aMfAeeq/
https://www.instagram.com/p/CNxsJjXM4ym/
https://www.instagram.com/p/CMTH0HQDChh/

Charlotte’s Web

e Instagram: 159937 Strengths:
e Facebook: 64 442 e Clean/earthy aesthetic
e Twitter: 5859 e \Verified

e Creat storytelling

THIS PLANTY j

- JOSH STANLEY

(o2
& »

CBD for D...

,' pN (3
)

Getting St...

Our Farms 2018 Farm...

Founders ...

Featured In FAQs

| VENTURES

Weaknesses:
e No Instagram reels
e Doesn't speak to how the
product applies to people's
lifestyles

&5
() charlotteswebcbd & - Follow

(3 charlotteswebcbd & Meet Josh
&y e ol

Creat utilization of IC stories & highlights



https://www.instagram.com/p/CNVKsMXAJPO/

I"I VENTURES

Feals

e Instagram: 31,898 Strengths: Weaknesses:
e Facebook: 4,816 e Fun brand voice e Brand voice & aesthetic
e Twitter: 355 e Remains true to brand appeals to a very specific
demographic of millennial
consumers

e Rarely shows product in use



https://www.instagram.com/p/COBU7IeB0Mm/
https://www.instagram.com/p/CNYKGjQh-QN/
https://www.instagram.com/p/CNVuV3xBeME/
https://www.instagram.com/p/CLujv29hUdk/

I VENTURES

Green Roads

e Instagram: 57,602 Strengths: Weaknesses:
e Facebook: 41113 e Verified e \erysales oriented
e Twitter: 366 e Showecases product in use e Linksin Instagram captions

(occasionally)
e |Intune with internet trends

I&JJY M@@E

Green Roads

WEBSITE VISITS

1.3m L,i M‘

NEW 5 STAR REVIEWS

STATES CARRYING

PEOPLE HELPED 5 Al L

A Lot

Jwgreen roads #2020CBDWRAPPED



https://www.instagram.com/p/CKWbm-cDYcL/
https://www.instagram.com/p/CLfQkaflo5E/
https://www.instagram.com/p/CLfQkaflo5E/

I VENTURES

Medterra

e Instagram: 56,259 Strengths: Weaknesses:
e Facebook: 9510 e Verified e Lowengagement
e Twitter: 1,789 e Clearly meant for people e Inconsistent aesthetic

with an active lifestyle

Look forward to
every day,

not just the weekends.

For the go-getters.

Medterra = ~;
CBD can help.



https://www.instagram.com/p/CKfQKXUl2F4/
https://www.instagram.com/p/CKfQKXUl2F4/
https://www.instagram.com/p/CJFKgk0r5MI/
https://www.instagram.com/p/CHstzXgFnxW/

Pure Kana |l||

e Instagram: 93,715 Strengths: Weaknesses:

e Facebook: 9,849 e Verified e Lowengagement

e Twitter: 2,186 e Performance driven, e Could be intimidating to
designed for intense some viewers
athletes

e Sleek, sporty branding

DELTA-8

DELTA-8
GUMMIES

. WATERMELON



https://www.instagram.com/p/CN-NhCwHA4G/
https://www.instagram.com/p/CODddibr2Df/
https://www.instagram.com/p/CNu689gHZZe/
https://www.instagram.com/p/CNK7nJ7nGr_/

Tanasi Il”“mm

e Instagram: 2,922 Strengths: Weaknesses:
e Facebook: 1,062 e \ery educational e Brand voice could be more
e Twitter: 200 e Clean aesthetic casual
e Strong posting cadence e Opportunities to leverage
Instagram reels more
frequently

This is what a

CBD Molecule

looks like

@ tanasi_botanicals - Follow

tanasi_botanicals When doing any
form of physical exercise (such as flips

- 3

26 UPNEXT

like @dylann_mitchell ) one tends to
Thanksgiving get sore... “this is so perfect... helps
30-Day j 1“ Take a break. You deserve it. Put your feet up. Relax. the sore muscles and such” // Tanasi

Satisfaction

Guarantee yogajosey m ‘ o

2,871 posts 144k followers 4,325 following

Full-Spectrum CBD Lotion - 1200 mg
Hemp Extract

19w

Josey Prior

Artist

Yoga & Art @ Nature &
Health is Wealth &
ee®

WWW.



https://www.instagram.com/p/CMNFAc2HM1g/
https://www.instagram.com/p/CI1WF_UswcA/
https://www.instagram.com/p/CIoky1esQ8j/
https://www.instagram.com/p/CIEKWDus3mT/

Tanasi Opportunities

Leverage influencers for more than just one post
Give them promo codes to incentivize sales
Follow up posts / success stories

yogajosey TN B3 -

2,871 posts 144k followers 4,325 following

Josey Prior

Artist

Yoga & Art @ Nature v
Health is Wealth &,

eew

Ww!

Utilize them to create Instagram reels content

5]

®

O

sherilabrant & - Follow
Tampa, Florida

sherilabrant @ I've heard a lot about
the benefits of CBD, but have never
tried it before. At times | have a hard
time falling asleep at night because my
mind does race around a lot. I'll even
wake up in the middle of the night and
can have a tough time falling back to
sleep. | sent a message to
@tanasi_botanicals , they responded
with what could work for my specific
need. I've tried it for a couple of nights
and I've been very pleased. It doesn't
knock me out, but | do feel more
relaxed. It's hemp extract full spectrum
ol tincture cinnamon flavor. I just put
one drop under my tongue and let it sit
for a couple of minutes. You can check
them out on instagram and Il put their
link in my bio. Use my code SHERI1S to
geta 15% discount with your order.

Qv N

2,084 likes

NOVEMBER 19, 2020

sherilabrant & R B -

786 posts

120k followers

1,030 following

alisecaroline BEZZM 9 -

354 posts 32.6k followers 3,296 following

Alise Caroline

Digital Creator
life+style+everything in between
# san diego, california

@ collabwithalise@gmail.com
linktr.ee/alisecaroline

VENTURES



https://www.instagram.com/sherilabrant/

Tanasi Opportunities | “ I

Reels / TikTok Content
e Day inthe life of brand ambassador/influencer, how they use the product in their everyday
life
e Recipes that you can make at home with the product
e Workout, yoga, meditation videos where the product isn't mentioned (provide value before
making the sale)

@ tanasi_botanicals « Follow

tanasi_botanicals When doing any
form of physical exercise (such as flips
like @dylann_mitchell ) one tends to
get sore... “this is so perfect... helps
the sore muscles and such” // Tanasi
Full-Spectrum CBD Lotion - 1200 mg
Hemp Extract

19w

@ tanasi_botanicals #cbdlover o
#cbdcommunity #cbdhealth
#cbdwellness #cannabiswellness
#cbdlife #cbdoil #cbdmovement

#cbdbenefits #naturalhealth
#liveinspired #cannabiswellness

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

DECEMBER 10, 2020

(© Addacomment..




Takeaways

Competitor’s large audiences often
times do not correlate to strong
engagement

No competitors are thriving on
Twitter or Facebook

GCreat opportunity to leverage
influencer marketing on TikTok

Tanasi needs to continue hitting on
educational pieces, but focus on
increasing video content that
showcases how the product can be
used in everyday life

Charlotte's Web

Here arlotte’s Web, much of our work is tending to soil
plants love and support that Mother Nature offers is pre
unlimited.

Learn how every step of our process honors planet Earth.

UIHMM
p

cbdMD Official

cbdMD

@cbdmd.usa

26

Follow




Next Steps |l|IV[NIHI[S

e Review deck, let us know any follow-up questions
e |10l to send additional, supporting documentation

e Regroup on potential IOl support as an ongoing partner
o Initial ideas for engagement include:
m  Messaging and positioning
e Our Story/Our Difference
m Content
e Email copywriting
e Video
m Site UI/UX
o Reporting: Google analytics - conversions / reporting buckets
o Campaign planning - tying all pieces together




Get Healthy



Addendum



Analytics Review
SEO



SEO I VENTURES

Total Ideas ®
Strategy Ideas 5 SERP Features Ideas 2
[EF] Backlinks Ideas 39 Semantic Ideas 39
227 Technical SEO Ideas Content Ideas 142
for 39 pages User Experience Ideas | Connectca |

Our ideas may help you increase your organic traffic ()

over 1 OOO% Current [ | 5.3k

Potential - 3385




VENTURES

Website - SEO

Keyword Overlap EEus

tanasi.com 8.56K
charlottesweb.com 9.8K
cbdmd.com 6.27K
medterracbd.com 3.43K

. greenroads.com 5.06K




Organic Traffic by Page

Organic Seal’ch Traffic ) Jan1,2021-Apr 21, 2021 (last 110 days)
Users New Users Sessions Pages / Sessions Ava. Session Duration Bounce Rate Goal Completions
31.8K .35 30.3K .aax 33.5K .asn 1.3 9% 00:00:53 sx 87.62% .+ 408 0

Landing Pages:

G Keywords Sessions Bounce ,  Goal Completion
inding Page - -
Semrush = Gsc All(%oftotal) & Pages = Avg.Durations o€ {Roftoial

CBD and Quitting Smoking: Here's What You Should Know 15 915 910 950 ( 2.84%) 134 00:00:52 85.16% 9(2.21%)
/blog/cbd-and-g g-smoking/ 2 N/A

Can MCT Oil Cause Stomach Pain? Everything You Need to Know 148 832 820 855 ( 117 00:00:45 B7.95% 0(0%)
/bl I h-pain/ (2 N/A

A Brief Guide to: Is CBD Legal in All 50 States? 121 784 758 819(2 113 00:00:33 92.19% 3(0.74%)

b bd-legatin-all /2 N/A

MCT Oil Diarrhea: Everything You Need to Know and How to Avoid It 362 677 668 697 ( 114 00:00:40 8B.67% 0(0%)

https://tanasi.com/blog/mct-oil-diarrhea) (2 N/A

How Much CBD for Anxiety? Here's What You Should Know 121 679 661 714 122 00:00:50 88.52% 3(0.74%)
fblog/h h-cbd-f lety/ (21

A Deeper Look At CBD: Can CBD Cause Headaches? 76 520 510 535 (1.6 1.08 00:00:16 95.14% 0(0%)
/b b 2 NfA

Can | Take CBD and Melatonin Together? Here's What You Should Know 42 520 506 546 (1.63%) 113 00:00:37 91.39%
/blog/chd-and. @ N/A

THC Vs TAC: An In-Depth Comparison | THC | tanasi 13 509 504 529 (1.58%) 1.07 00:00:26 95.46% 0(0%)

https://tanasi.comjblog/thcvs-tac) 2 N/A

Does MCT Oil Break a Fast? Here's What You Should Know 160 490 480 51601 1.19 00:00:41 88.18%

o Ibreak-a-fast/ 2 N/A

Does CBD Cause Constipation? Find Out Here! | CBD | tanasi 27 486 478 501 ( 1.50%) 1.09 00:00:27 96.01% 1(0.25%)




Website

URL
https://www.cbdmd.com/
2,085 words, 15,862 characters &

Title
CBD Qil for Sale - THC-Free | cbdMD (35/60 chars)

Description

Discover our THC-free, superior CBD products. Featuring
award-winning, high-quality hemp oil. Feel & taste the
difference. Visit to learn more. (143/150 chars)

Canonical
https://www.cbdmd.com/

Meta Robots
INDEX,FOLLOW

URL
https://medterracbd.com/
1,343 words, 11,432 characters &

Title

Medterra - Our CBD. Your Health | Buy CBD Oil | 99% Pure
CBD (60/60 chars)

Description

Medterra takes pride in providing our customers with the
highest quality pure CBD, grown and processed in the USA.
(114/150 chars)

Canonical
https://medterracbd.com/

Meta Robots
all

VENTURES

URL
https://www.charlottesweb.com/
969 words, 26,908 characters @

Title

Charlotte's Web™ CBD Oil, CBD Gummies and Cream
Official Site (61/60 chars) £\

Description

Charlotte’s Web CBD ( cannabidiol ) oils contain plant-based
cannabinoids and other beneficial phytocompounds for a full
spectrum of plant-powered goodness. (156/150 chars) 4\

Canonical

https://www.charlottesweb.com/

Meta Robots
INDEX,FOLLOW




I VENTURES

Website - Technical Audit

https://website.grader.com/tests/tanasi.com
https:/nibbler.silktide.com/en_US/reports/tanasi.com



https://website.grader.com/tests/tanasi.com
https://nibbler.silktide.com/en_US/reports/tanasi.com

Website I'“Hurum

e On-page: Content Issues

Only 80% of pages have a description meta tag
Title tags can be more descriptive

Some meta descriptions need to be further optimized for keywords
Select issues with duplicate title tags

80 pages have more than one title tag

59 links have non descriptive anchor text

12 links have no anchor text

10 pages have only one internal link

5 pages are blocked from crawling

82 pages have low text-html ratio

7 links are weekly described

o 0O O o 0o O o o o o o




Website I'“Hurum

e Site Speed
o 12 issues with uncached JavaScript and CSS files
o Need to compress Javascript
o Image files need to be compressed and optimized
o Files can be combined to reduce HTTP requests

e Visual
o Increase color contrast for buttons and CTAs
o Enlarge tap targets for easier clicking on mobile

e Sitemaps
o Remove inaccessible sitemap

e On-page: Security
o Outdated Javascript can be exploited by hackers, remove javascript library
or update with a security patch




ICE

sts

aScript libraries

CURRENT

125

7.7S5ec

CURRENT

No

CURRENT

No

RECOMMENDATION

<30

Combine files to minimize the number of HTTP requests your site makes.

< Speed up your site by lightening up your site pages, compressing images and video
5.3Sec where possible.

RECOMMENDATION

Yes Tap targets (e.g., links and buttons) should be at least 8px apart from each other, and at least

48px wide and 48px tall so they are clickable for mobile users.

RECOMMENDATION

Yes

Remove the JavaScript library or update it with a security patch.




Technical Audit |
@ Images Help

92% 145

9 of images have a clearly images are being resized by the
defined size browser

0 Some images (8.0%) don't have defined sizes using width and height attributes in the
HTML. These attributes are optional, but strongly recommended as they help the
browser arrange the page more quickly. Show recommendations ~

o 13 images are not in a web-friendly format. Show recommendations ~

o 145 images are being stretched in the browser. Show recommendations >




Technical Audit 1] -

@ Internal links Help H

7 links are weakly described. Common weak links include 'click here' and ‘read more'.
These links fail to describe the content the link points to. Show recommendations ~

o 10 links have no text describing their destination. Links on a page should describe their
destination for the benefit of both screen readers and search engine spiders. Show
recommendations ¥




Technical Audit

@ Meta tags Help

This is how this website will look in Google search listings:

Online

tanasi.com/

The Tanasi Brand Is Committed To Creating The Highest Quality, Scientifically
Validated Nutritional Supplement CBD & Hemp Extract Products.

/. All pages include at least some metadata, but only 80.0% of pages have a description
meta tag. The description meta data is important as it appears on Google's search
result pages. Show recommendations ~

VENTURES




Technical Audit I

© Facebook Page We found 2 Facebook URLSs on your webpage. Is one of them your account?
® & Add it to your structured data.

Add your Facebook Page or create one

https://www.facebook.com/Tanasi-117525432979396/

https://www.facebook.com/tanasibotanicals/




Technical Audit

@ Contrast
(ONG)

e

The table below shows the text elements that don’t have sufficient color

contrast between the text and the background.

Element

Add to cart
<a href="?add-to-cart=11736" data-quantity
="1" class="button product_type_simple ad...

View Product
<a class="btn-orange btn-view-product” href
="https://tanasi.com/product/cbd-salve/">

Add to cart
<a href="?add-to-cart=11872" data-quantity
="1" class="button product_type_simple ad...

Show more

Ratio

2.61:1
(3:1 expected)

2.89:1
(3:1 expected)

2.61:1
(3:1 expected)

Preview

Aa

Aa

Aa

VENTURES




VENTURES

Technical Audit

© Tap Targets In the table below, find the tap targets that are too small, their size in
® oo pixels and the overlapping target that is too close to be easily clicked.

Tap Target Size Overlapping Target
<a 320x2 <a
href="https://tanasi.com/collec 2 href="https://tanasi.com/colle
tions/cbd-tincture/"> ctions/cbd-topical/">
<a 320x2 <a
href="https://tanasi.com/collec 2 href="https://tanasi.com/colle
tions/cbd-topical/"> ctions/cbd-water-soluble/">
<a 320x2 <a
href="https://tanasi.com/collec 2 href="https://tanasi.com/colle
tions/cbd-water-soluble/"> ctions/cbd-pills/">

Show more




Technical Audit I

© Sitemaps Validity We found 1 sitemap(s) listing 0 URL(s).
NG o v All sitemaps are within the file size limit
v All sitemaps are within the URL count limit
v/ All sitemaps have a valid structure
X Following sitemaps are not accessible
https://tanasi.com/wp-sitemap.xml

+/ The sitemaps in your robots.txt file use a valid URL format




Technical Audit 1] .

Errors (4)

© Sit
@

4 issues with duplicate title tags  Why and how to fix it

1 page returned a 4XX status code  Whyand how to fix it

1 page has slow load speed  why and how to fix it

A Full list of AMP-related issues is only available with a Business subscription plan




Technical Audit

Notices (9) «

156 outgoing external links contain nofollow attributes  Whyand how to fix it

102 resources are formatted as page link  Why and how to fix it

80 pages have more than one H1tag  Whyand how tofixit

59 links on this page have non-descriptive anchor text W

12 links have no anchor text  whyand how to fixit

10 pages have only one incoming internal link  Why and how to fix it

5 pages are blocked from crawling  \Why and how o fix it

2 subdomains don't support HSTS ~ Why and how to fix it

2 URLs with a permanent redirect  whyand how to fixit

VENTURES




Technical Audit

Warnings (10) «

192 issues with unminified JavaScript and CSS files  Why and how Lo fix it

136 outgoing internal links contain nofollow attribute whyandhow fofixit

82 pages have low text-HTML ratio  Whyand how to fix it

12 issues with uncached JavaScript and CSS files  why and how to fixit

10 pages don't have meta descriptions  Whyand how to fix it

6 pages have a low word count

4 pages have duplicate H1 and title tags

=

3 pagesdon’t have an h1 heading Wiy and how to fixit

1image doesn't have an alt attribute  Whyand how to fixit

Sitemap.xml not found  Why and how to fixit

Send to...

Send to...

Send to...

Send to...

Send to...

Send to...

Send to...

Send to...

Send to...

Send to...

VENTURES




